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Abstract. In the modern conditions of globalization and the ambiguity of the national identity of 

countries, one can see an increasing interest in the cultural material and non-material heritage. 

This is primarily due to the fact that Russian regions are experiencing an adverse period in the 

development caused by external sanctions. It has led to the fact that tourists are now seeking 

opportunities for recreation on the territory of Russia. And in this case, folk artistic crafts can be a 

factor in attraction of the tourist flow in any of the regions of Russia. Folk artistic crafts are a 

recognized part of the national culture. Voronezh region is a perspective region for the 

development of a variety of types of tourism: cultural, educational, medical and health, business, 

event, ecological, rural and agro-tourism, etc. The relevance of the study of folk artistic crafts in 

order to develop a tourist industry is predetermined by the need to develop the regional 

competitive tourist industry, as well as to achieve the target values of indicators of 

implementation of the Strategy of development of Voronezh region up to 2020, in which tourism 

is one of the basic sectors of the economy. Therefore, the development of folk artistic crafts, 

strengthening their role in the socio-economic development of the region, stimulating economic 

activity of small and medium-sized enterprises, creating favorable conditions for the development 

of tourism, will contribute to the effective socio-economic growth of the region and attract 

tourists to Voronezh region. 
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Аннотация. В современных условиях глобализации и неоднозначности национальной 

идентичности стран можно видеть увеличение интереса к культурному материальному и 

нематериальному наследию. Связано это, прежде всего с тем, что российские регионы 

переживают далеко неблагоприятный период в развитии, обусловленный внешними 

санкциями. Это привело к тому, что туристы изыскивают возможности для отдыха на 

территории России. И в этом случае народные художественные промыслы могут 

выступить фактором в привлечении туристского потока в любой из регионов России. 

Народные художественные промыслы являются общепризнанной частью отечественной 

культуры. Воронежская область – это регион, перспективный для развития самых 

разнообразных видов туризма: культурно-познавательного, лечебно-оздоровительного, 

делового, событийного, экологического, сельского и агротуризма и т.п. Актуальность 

изучения народных художественных промыслов с целью развития туристкой индустрии 

предопределена необходимостью формирования в регионе конкурентоспособной 

туристской индустрии, а также достижения целевых значений индикаторов реализации 
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Стратегии развития Воронежской области до 2020 года, в которой туризм входит в число 

базовых секторов экономики. Поэтому развитие народных художественных промыслов, 

повышение их роли в социально-экономическом развитии региона, стимулирование 

экономической активности субъектов малого и среднего предпринимательства, создание 

благоприятных условий для развития туризма будет способствовать эффективному 

социально-экономическому росту региона и привлечению туристов в Воронежскую 

область. 

Ключевые слова: народные художественные промыслы, Воронежская область, туризм, 

культурная деятельность, традиции. 

Introduction. In the XXI c., tourism became a 

significant socio-economic phenomenon and had an 

essential influence on the global world and the 

economics of the countries and regions. The tourist 

flow reaches 630 mln trips. Tourism became the most 

profitable and high-yielding industry. Judging by the 

effectiveness of the investments, it can be compared 

to the motor industry and oil and the gas extraction 

and processing industry. The modern researches in 

tourism show the necessity to create the tourism 

product taking into account the consumer interests. 

The increase in demand for special kinds of tourism 

or Special Interest Tourism is one of the main trends 

of developing of the modern tourist industry. A 

steady increase of this segment can be caused by the 

fact that nowadays the choice of the destination is 

more often dictated by the travelers’ individual 

interests and needs. Trips with traditional destinations 

– health or cognitive – don’t satisfy the modern

person’s needs any longer. Special Interest Tourism 

on the whole and its separate kinds is becoming a 

target of research in foreign and Russian literature. 

But till the present time, there is still a variety of 

unsolved methodological questions. First of all, this 

refers to the definition of «Special Interest Tourism» 

itself, which is mostly used in the foreign researches, 

whereas in Russian literature it is more common to 

use the concept «Special Kinds of Tourism». 

Apparently, they could be treated as almost identical. 

In 1980, S. E. Read was among the first to use this 

concept. Then he used a word combination «Special 

Interest Travel» and meant by that trips with 

particular destinations. Along with the concept 

«Special Interest Tourism» the concept «Alternative 

Tourism» also often appears, which is highlighting its 

difference from the mass tourism [9]. In general, 

«Special Interest Tourism» is a type of tourism that 

includes trips of customers whose choice of holidays 

depends on motivation, and satisfaction level depends 

on impressions they have got during the trip [1]. In 

Russian articles about Special Interest Tourism, the 

authors also point out the following features: paucity, 

labour inputs for the final tourist product, capital-

output ratio, synthetic approach of the trips 

formation, and new types of tourism based on 

unconventional (alternative) sources of funding [2, 3, 8]. 

Tourist products in this particular case differ in 

supporting means, management and human resource 

involved. This can be both individually planed trips 

for gaining and using first-hand knowledge about 

local culture and environment and group trips. These 

group tourists show the great interest for natural and 

cultural heritage.  

Main part. The problem of nonmaterial cultural 

heritage is topical and at the same time quite 

complicated. Speaking about nonmaterial cultural 

heritage we mean by this the soul of the nation, its 

mentality and identity. It is impossible to see and 

understand the features of this heritage, and herein 

lies the complexity of the problem. According to the 

International Convention of Nonmaterial Cultural 

Heritage, this is customs, forms, ideas, knowledge 

and skills, and also connected with them – 

instruments, objects, artifacts and cultural spaces, 

admitted by the communities, groups and, in some 

cases, by individuals in the capacity of the parts of 

their cultural heritage. Cultural heritage can help to 

attract the investments to the municipal area and to 

develop the travel industry. Among the foreign 

authors’ works we can find some definitions of the 

category of «nonmaterial cultural heritage». In 

particular, D. Blake believes that the contrast 

between concepts «cultural property» and «cultural 

heritage» is unclear, and in some cases they could be 

interchanged. However, in reference to the definition 

of the concept «cultural property» (Hague 

Convention, 1954), the author confirms that the 

document «clearly shows that the cultural property is 

one of the elements of the cultural heritage» [1]. D. 

Lowenthalconfirmsthat «natural heritage has the 

global meaning and can’t be disputed. Pure water and 

natural fuel, tropical forests and genetic pool; they 

are all our common heritage, and they all need to be 

done with care. Cultural resources form the same part 

of the global heritage...» [7]. The main spheres and 

forms of manifestation of nonmaterial cultural 

heritage can be the following (fig. 1). 
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Fig.1. The main spheres and forms of manifestation of nonmaterial cultural heritage 

 Рис. 1. Основные сферы и формы проявления нематериального культурного наследия 

Nonmaterial cultural heritage as a system 

maintains ethnos’ vitality, forms the worldview, the 

system of values and guides. National artistic trades are 

custodians of worldview and artistic traditions. Over the 

course of history, they soaked up the elements of the 

Old Russian art, urbicultural traditions of XVII-XX 

centuries, which let them remain the modern art. And 

even now artistic craftworks represent developing art, 

forming an essential part of modern art. Types of 

national artistic trades popular in Russia are represented 

in fig. 2. 

Fig. 2. The typess of national artistic trades popular in Russia [10] 

Рис. 2. Виды народных художественных промыслов, популярны, в России [10] 
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Traditional national artistic trades and crafts are 

usually classified by the material used in production. 

Hereonthefollowingtypescanbedistinguished: 

 Handicrafts of solid material (wood, birch 

bark, vine); 

 Pottery, porcelain, faience, glass; 

 Metal, stone, bone; 

 Handicrafts of soft material (spun 

linen,wool); 

 Handicrafts of animal fur and leather. 

At the present time, a proportion of tourism in 

gross regional product of Voronezh region is less 

than 1% (as a comparison, the proportion of tourism 

in gross global product is 3,6%,central European – 

6,9%, Russian – 2,5%). 

The diagnosis of the socio-economic situation 

and the condition of tourism in the region enable us 

elicit the main factors of its development: 

 Economic structure favourable to the 

intensive growth and providing the sustainable 

development of the region; 

 Key economical branches – 

industry, agriculture, building; 

 Depletion of the regional resources leading to 

the most adverse effects; 

 Recognition of tourism as a priority of the 

regional development; 

 Existence of the territorial inequalities in the 

tourist market structure; 

 Weak material and technical resources and 

lack of infrastructural support of tourist sector; 

 Weak information accessibility to the data of 

the tourist potential; 

 Suppositions for new reformsfor high quality 

in the tourism sector determined by a focal point of 

the state and regional policy. 

The tourist flow to Voronezh region in 2015 

increased by 13% and comprised 450 thousand 

people. There are 2738 cultural heritage siteson the 

territory of Voronezh region, 1362 of which are 

cultural heritage sites of federal significance. In terms 

of the volume of the cultural heritage sites (2705), 

Voronezh region occupies the 5
th
 place among the 

subjects of the Central Federal District of the Russian 

Federation. Voronezh was always famous for its 

craftsmen. In the middle of the XIX century, in 

different villages and towns of the province, the 

national artistic trades were formed.  At the present 

time, the following craft types can be distinguished 

(table 1). 

Table 1 

The types of national artistic trades in Voronezh region 

Таблица 1 

Виды народных художественных промыслов в Воронежской области 

№ Typeofthetrade Thefounder,  spreading 

1 Arefievaamusingcraft Still alive is a Voronezh craftswoman of pottery toys Galina Arefieva. 

Theartsschoolofmakingpotterytoysexists 

2 Artisticdoughart A Voronezh craftswoman Svetlana Bogomolova. Salt dough modeling.  Combining 

historical traditions and fairy tales stories with modern technics and national costumes 

3 Hand-embroidery Descended from a renowned family of craftsmen, Dina Bychkova. Ostrogozhsk area. 

Crafts-house «Ostrogozhskieuzory» was founded 

4 Artisticwillow-weaving Director of the crafts-house “Ostrogozhskieuzory” Tatiana Ishutina 

5 Toy-whistlemadeofclay Traditional south craft (Kalach area) of Voronezh region. The follower of the famous 

Kalach potter Georgy Sezintsev – Olga Kozinina 

6 Karachun-toy National toy made of clay and traditional for Ramon area of Voronezh region. A potter 

VasilyLyamzin. His follower – Galina Kotelnikova created her own style;has been 

runninga pottery club in Ramon school for more than 20 years 

7 Nationaldoll. Patch-work This craft follower – Larisa Kurova – lives in Voronezh 

8 Artisticpaintingonwood A famous Voronezh drop-shapedmatryoshka doll (a nesting doll), «dressed» in 

distinctive, accurately and detailed reconstructed national costumes of Voronezh 

province. Creator – Elena Matveeva – a follower of Voronezh freeman, a member of 

Russian Federation Painters Union – Petr Ponomaryov 

9 Shubnoe villagepottery A craftswoman of a toy made of clay Natalia – Minkova. «Baranov kerchief» patterns 

(a headwear founded in the XIX century and popular among the Black Earth Belt 

region women) 

10 Two figure composition of 

ceramic toy-whistles 

Original Ostrogozhskarea toy made of clay. A craftswoman – Lyubov Usova 
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Folk artistic crafts can become a basis for 

territory marketing, which is gaining more and more 

traction nowadays. Its main purpose is to raise 

attractiveness of some particular places for both legal 

customers (agencies, investors etc.) and individuals 

(tourists, citizens, workers, etc).  

It can be achieved by gradual raising of 

popularity of domestically assembled merchandise 

(ex. goods of folk artistic crafts), which would be 

strongly associated among customers with high 

quality and prestige value, i.e. regional brands. 

Availability of such brands guarantees 

recognizability of the region, demonstration of its 

advantages and forming a friendly atmosphere 

around it. Thus, first of all, folk artistic crafts 

satisfy aesthetic needs and also needs for national 

and regional identity, enculturation, self-expression 

etc. Hence, it is necessary to maintain the level of 

present folk artistic crafts and also handicrafts that 

are outstanding work of national art. Including folk 

artistic crafts organisations into the touristic-

recreational territories will contribute to 

developing both the tourism and socioeconomic 

growth and raising of living standards on the 

regional territory.  

Conclusion. Thus, an analysis of the factors, 

that influence the folk artistic crafts, shows that 

this industry problems are solvable if to join the 

forces of the craftsmen, national artistic trades 

organisations, central and local authorities. 

Besides, it is indispensable to get a strong state 

support that determines the most comfortable 

conditions for national artistic trades’ 

development. The main tendencies of folk arts and 

crafts maximum attraction in order to develop the 

tourist sector can be classified in the following 

way: 

 Topush forward the ideas of convergenceof 

tourism services and crafts among the managers 

and people who take decisions in the tourism and 

folk artistic crafts field. 

 To form and develop new places of folk 

artistic crafts developing and places, where the folk 

artistic crafts’ сraftsmen already exist and work. 

 To develop new marketing complexes, 

focused on small infrastructure industry creation 

(ex. transport restaurants with the folk artistic 

crafts interior). 

 To create a complex of geo-data resource, 

such as sites, social networks, print media in order to 

attract tourists meaning to visit Voronezh region and 

also local population interested in its history.  

These steps don’t require any investments. They 

will conduce regional tourism movement, monetize 

less-demanded resources of the local folk artistic 

crafts producers and another Voronezh region self-

employed individuals.

References 
1. Blake, J. The International and Comparative Law

Quarterly? 2000. Vol. 49. №1. P. 67. 

2. Douglas, N. and Derret R. Special Interest

Tourism, 2001. London: Belhaven Press. URL: 

http://v5.books.elsevier.com/bookscat/.PDF (Date of 

access: July 4, 2016). 

3. Fowler, P. J. World Heritage Cultural

Landscapes: 1992-2002. Paris: UNESCO World Heritage 

Centre, 2003. 140 p.  

4. Khisametdinova, F. G. Intangible Cultural

Heritage of the Peoples of Russia – the most Important 

Resource of the Cultural and Socio-economic 

Development of the country // URL: 

https://www.google.ru/url (Date of access: July 4, 2016). 

5. Klitsunova, V. A. Interpretation of Cultural and

Natural heritage of the Belarusian Village: School 

Experiences. System Transformation Society: Historical 

Experience, Present and Prospects. Collection of scientific 

works of chairs of social sciences and humanities. Vol. VI. 

Brest, 2009. Pp. 105-108. 

6. Klitsunova, V. A. The Problems of Use of the

Intangible Heritage as a Tourist Resource //URL: 

http://rep.polessu.by/bitstream/112/1189/1/50.pdf (Date of 

access: July 4, 2016). 

7. Lowenthal, D. The Heritage Crusade and the

Spoils of History Cambridge. Cambridge University Press, 

1998. 

8. Trauer, В. Conceptualizing special interest

tourism–frameworks for analysis Tourism Management. 

2006. Vol. 2. Iss. 2. Pр. 183-200. 

9. Wiley&Sons, J. Special interest tourism.

Australia, Ltd., 2006. 475 p. 

10. Yakovenko, N. V. Folk Artistic Crafts as a

Specific Brand of Cultural Tourism in Depressive Region 

(Ivanovo Region asan Example) //Modern Problems of 

Service and Tourism. 2015. V. 9. №4. Pp. 62-71. 

Список литературы 

1. Blake, J. The International and Comparative Law

Quarterly? 2000. Vol. 49. №1. P. 67. 

2. Douglas, N. and Derret R. Special Interest

Tourism, 2001. London: Belhaven Press// URL: 

http://v5.books.elsevier.com/bookscat/. PDF (Дата 

обращения: 4.07.2016).  

3. Fowler, P. J. World Heritage Cultural

Landscapes: 1992-2002. Paris: UNESCO World Heritage 

Centre, 2003. 140 p.  

4. Хисаметдинова, Ф. Г. Нематериальное 

культурное наследие народов России – важнейший 

ресурс культурного и социально-экономического 

развития страны // URL: https://www.google.ru/url (Дата 

обращения: 4.07.2016).  

37

http://v5.books.elsevier.com/bookscat/.PDF
https://www.google.ru/url
http://rep.polessu.by/bitstream/112/1189/1/50.pdf


Yakovenko N.V., Komov I.V. Folk crafts as an innovative factor of tourism development in the 
region (using an example of Voronezh region)// Научный результат.  

Технологии бизнеса и сервиса. – Т.2, №3, 2016.  

ТЕХНОЛОГИИ БИЗНЕСА И СЕРВИСА 

TECHNOLOGIES OF BUSINESS AND SERVICE 

5. Клицунова, В. А. Интерпретация культурного

и природного наследия белорусской деревни: школа 

впечатлений. Системная трансформация общества: 

исторический опыт, современность, перспективы. 

Сборник научных трудов кафедры социально-

гуманитарных наук. Вып. VI. Брест, 2009. С. 105-108.  

6. Клицунова, В. А. Проблемы использования

нематериального наследия в качестве туристического 

ресурса // URL: 

http://rep.polessu.by/bitstream/112/1189/1/50.pdf (Дата 

обращения: 4.07.2016).  

7. Lowenthal, D. The Heritage Crusade and the

Spoils of History Cambridge: Cambridge University Press, 

1998. 

8. Trauer, В. Conceptualizing special interest

tourism–frameworks for analysis Tourism Management. 

Vol. 27. Issue 2. 2006. P. 183-200. 

9. Wiley&Sons J. Special interest tourism.

Australia, Ltd., 2001. 475 p. 

10. Яковенко, Н. В. Народные художественные

промыслы как особый бренд культурного туризма 

депрессивного региона (на примере Ивановской 

области)//Современные проблемы сервиса и туризма. 

2015. Т. 9. № 4. С. 62-71.  

  38

http://elibrary.ru/contents.asp?issueid=1514654
http://elibrary.ru/contents.asp?issueid=1514654&selid=24882371

